1

-

Legal Literature

Legal Literature Details

Member State: Slovenia

Title: Membership in SMS clubs - is this a fair commercial practice of concluding agreements?

Subtitle:

Type:

URL:

Author: A. GORSEK

Reference: Pravna praksa 2008, number 15, page 13 and following

Publication Year: 2008

Keywords: misleading advertising, misleading omissions, telephone

Directive Articles

Unfair Commercial Practices Directive, Chapter 2, Section 1, Article 6 Unfair Commercial Practices Directive, Chapter 2, Section 1, Article 7
Headnote

The author of this article discusses the issue that the membership entry into an SMS club is often made through a misleading omission, or constitutes a
misleading advertisement. The article does not present a conclusive response as to this issue.
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